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Working With an Ombudsman and Building Community Networks
Introduction
A common correlation between communities and organizations is achieved through outreach programs. Organizations develop strategies that influence their acceptance in the community as part of goal setting and achievement. The network system helps in providing acceleration and sustenance of success for the organizations that use them. Many researchers have established key relevance of using networking as it is a door-way to a lot of business opportunities. In achieving such success between one’s community and an organization, the office of an ombudsman is formulated for facilitating and safeguarding public interests at all times. This office also facilitates needed strategies for ensuring that social relationships between business firms and the communities are maintained.
PART 1
Roles of Ombudsman and Interaction with Him
An ombudsman protects individuals where there is a considerable power imbalance. An ombudsman is basically like a public attorney or an activist. He is a person who works to shield the interests of the public citizens from biased, unjustified and imbalanced power play from mega-corporations or authorities (Buck, Kirkham& Thompson, 2016).  With an ombudsman, it is easier to resolve disagreements without resorting to legal investigations. According to Yan, Chen & Liu (2017), he provides justified solutions out of the courtroom.  Ombudsman is also dedicated to ensuring that individuals are attaining compensation for the services they render. An ombudsman also supports in making major corrections where there are system failures in state departments and organs.
Interaction with an ombudsman takes place when organizations unjustifiably fire off employees from formal employment. This is an illustration that follows a conflict of an individual with his organization of employment. It takes place majorly when one works for high-end corporations such as Johnson and Johnson or Dell Company or nay other bigwig corporation. An ombudsman will most easily provide a follow-up and rectification of the issue that led to laying off of the employee. Equally, a person could interact with an ombudsman during the follow up of cases involving injustice against minority groups and societally perceived inferior gender such as women (Buck, Kirkham & Thompson, 2016).  Interaction with an ombudsman can also take place when the public learns the truth about corruption scandals in a country’s government. In the latter case, the ombudsman can act as the whistleblower for the public.
PART 2
Significance of Strategies for Building Community Networks and Relationships
Having strategies for building community networks help organizations to focus on social justice. Social justice, in this case, is characterized by the organization working in tandem with the community to ensure it practices a well-adjusted and accepted set of economic and cultural practices (Gilchrist, 2019). Jariego (2016) also posits that the strategies are beneficial as they help provide elaborate consideration of cultural diversity when it comes to employing community members. Cultural diversification shapes services including those that are culturally accepted and promote the productivity of an organization. In a nutshell, strategies for the community-organization relationship look more closely to meet the specific needs of the community and those of the organization.
It is important to have strategies for building community networks and relationships because they help in building trust between the public who are the organization’s clients and the organization’s leadership.  An organization can strategize its operations by inviting community leaders of different groups to their forums as a demonstration of their valued participation in opinion collecting and feedback specification (Yan, Chen & Liu (2017). Strategies for networking are, therefore, for building a rapport between organizations and community residents. The kind of relationships established by the networks will, in the long run, provide opportunities for expansion of the organization and employment chances for the community respectively.
Community Applicable Strategies for Networking and Relationships Formation
I can use community outreach strategies such as partnering and partially sponsoring learning and development projects in my community. This relationship fostered through partnership and sponsoring as discussed by Serrat (2017), will establish better communication between my organization and the wider community. Communication provides an integral direction and positive opinions about companies (Serrat, 2017). Better communication also outlines reasons for constantly striving to make and set milestone objectives within companies.
Value co-creation in organizations is a strategy that I can use to make incoming and outgoing referrals in my organization.  Value co-creation is more united cooperation involving community members and organizations in creating better and valuable business decisions (Kent, Sommerfeldt, & Saffer, 2016). My organization can invite the community in order to give them a sense of inclusion in decision making about the creation of products in the design they like. My company can use this strategy as it will allow other customers to be referred back to my organization for our services. On the same note, our products’ values shall increase spontaneously.
Conclusion
Meeting organizational and community parity requires functional and evidence-based approach. The approach to be utilized should succinctly acknowledge the needs of the community and those of the organization. Because these strategic approaches are important for the growth and productivity in organizations, they should also provide opportunities that improve wellbeing of the community both socially and economically. Whereas ombudsman will fight and protect individuals in the community against biased, unjustified and exploitative authorities, partnerships and inclusive decision making are strategies that will sustain networking and relationships with the entire community.
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